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1
BACKGROUND

 The National Indigenous 3on3 Basketball & Hip Hop Challenge (Vibe 3on3™) conducts annual visits to Aboriginal and Torres Strait Islander communities in remote, regional and urban areas.  For example in 2007, the events will be at:

Kempsey 
March 3 & 4

Rockhampton 
April 21 & 22

These events attract children, parents, teachers, health workers and other stakeholders from each local area to a sporting, musical and cultural environment where the children and other spectators are presented with health messages including alcohol, tobacco and diet.  The organisers and sponsors attempt to communicate this in a positive way using music, rap, sport and community leaders to reinforce the messages.

We at Minter Research have also evaluated previous events in a range of remote to urban locations at:

· Nhulunbuy (East Arnhem Land), Northern Territory

· Brisbane

· Port Augusta

· Kalgoorlie

From this research, we completed a detailed report with all tables, charts, interpretation and conclusions.  In addition we prepared detailed recommendations to make 3on3 more effective.  These included:

a) Promotion of 3on3 in the communities to increase participation

b) Increasing Female Participation

c) Building Local Community Involvement and Commitment

d) Role Models

e) Changes to the Execution and venues

f) Opportunity Paths

g) Aboriginal Elders

h) Problem Teenagers

i) Modifications to Future Research Methodology

This research proposal will provide an independent evaluation of the current performance of 3on3 in achieving its objectives and track the previous results where appropriate.


2
RESEARCH OBJECTIVES

This research study has been designed to examine the perceptions by all stakeholders in the target audience to measure the extent to which the sponsorship is achieving its objectives and to identify ways in which it can be further strengthened to communicate health issues to these target audiences.

The objectives for the challenge overall that we will measure are as follows:

a) a means of creating positive self-images and promoting healthy lifestyles for young people

b) to encourage young people to participate in healthy activities and therefore reduce the risk of them becoming bored and indulging in ‘risk activities’
c) provide a positive forum in which to educate local Indigenous  communities as to what a “Standard Drink” is and what constitutes responsible consumption of alcohol.
d) promote community education encouraging responsible consumption of alcohol and highlighting the dangers of licit substance abuse; 
e) promote public awareness of the work of the Foundation 
f) to create an activity that is accepted by the youth demographic which will provide a valuable vehicle to promote a healthy lifestyle

g) promote positive health messages

h) to demonstrate that it is possible to participate in enjoyable activities without the use of alcohol, tobacco and other drugs 

i) to encourage participation of local communities in the planning and staging of events

j) to increase awareness and utilisation by Aboriginal and Torres Strait Islander young people of local health and other services, and

k) to promote the achievements of Aboriginal and Torres Strait Islander young people, through the use of local/relevant role models, in the fields of education, music, sport, and cultural activities.

The detailed objectives and survey instruments will be completed after the initial briefing meetings are completed.

3
ISSUES

3.1
Positive Peers

As with the previous evaluation, the interviewing will take place when emotions are highest, ie. during the competition.  This is valid because we will measure the peaks of interest and awareness.

It will be important to minimise peer influence by gathering ratings individually, but it is recognised that the atmosphere will heighten any positive attitudes.  Nevertheless this peer or community influence will play a part in the performance of the sponsorship and any effects on the ratings will reflect the impact that the Challenge is having on the community as a whole.

3.2
Indigenous Respondents

There are cultural differences when researching Aboriginal Communities, particularly face-to-face interviews and group discussions.  We will employ Warren Mason who is IQCA trained and accredited and has conducted previous research studies with Minter Research.

At each region we will also train and employ local members of the community to assist with self-administered questionnaire completion, to assist in organising focus group discussions and to gather contact information for follow-up interviewing.  IQCA training procedures will be used to ensure the quality of output.

3.3
Children

The minimum age for the respondents is 12 years.  This may add a methodology issue in measuring attitudes and awareness.  

We have conducted other studies that required similar attitude and behaviour measures, ie.:

· Children’s Road Safety awareness, attitudes and behaviour (specifically in relation to trucks)

· ‘Safety House’ Program  – personal safety awareness, attitudes and behaviour with primary school children

In those cases we conducted discussions and used self-completion ratings, with the assistance of teachers, and/or parents.  Our methodology assumes that we will be able to recruit and gain similar support and assistance for the interviews with younger children.  Our questionnaire design will be similar offering easy-to-complete questions.

An example with the road safety questionnaire was as follows:

· Is it OK, or not, to walk out on a pedestrian crossing if a truck is coming towards you? 

· How can you tell if a truck is reversing?

· How can you tell if a truck is going to turn?

Multiple choice questions or tick box ratings will be used where appropriate to make completion easier, while gathering ratings that can be used to measure the effectiveness of the sponsorship.  

Another example of this, with road safety research is as follows:

These are some comments that people have made about road safety issues.  
I would like you to tell me how much you agree or disagree with each statement: 

· Some people get away with breaking road rules





· It’s a good thing for me to wear a seatbelt


· Passengers don’t like wearing, or being told to wear, a seatbelt



These issues are taken into consideration with our research design for this project.

4
METHODOLOGY

As specified in the brief, the methodology will involve the collection and analysis of both qualitative and quantitative data through document analysis, surveys, discussion/conversation groups, interviews with participants and observation at the 3on3 Challenge events.  The methodology and questionnaires will be based on the benchmark questionnaires, from the previous evaluation.
4.1
Stages

The research will be conducted as follows:

a) Planning - analysis of any previous research and finalise details of the project

b) Develop a discussion guide and questionnaire
c) Pilot test the discussion guide and questionnaire with Aboriginal respondents who match the criteria for the major study.  This testing will take place in NSW Aboriginal communities using the 2 researchers who will travel to the regions
d) Review the discussion guide and questionnaire – modifications will be made, where required, to ensure that the questionnaire is clearly understood by the target audiences and is not ambiguous 
e) This will then be reviewed and discussed and finalised
f) At the 3on3 events
i) The fieldwork team will arrive and discuss the project with the event co-ordinators (who will presumably be advised that research will be conducted)

ii) Assistants will be interviewed and trained/briefed about his/her role in assisting with the interviewing (ie. recruiting, questionnaire distribution, recording of other stakeholder contact details, etc.)

iii) At the end of each game, participants and spectators will be interviewed

iv) Discussions will then be held to evaluate the challenge further

v) Discussions and interviews will also be held with other stakeholders and community residents not participating

vi) Observational recordings and other analyses will also be conducted at each event.

g) The results of this first event will then be reviewed and discussed 

h) The same procedure will then be used for the other events

i) The survey data will be analysed

j) The report and recommendations will then be prepared and presented using Microsoft PowerPoint.

4.2
Pilot Testing

Standard practice in research is to test the discussion guides and particularly the questionnaire with the target audience to ensure that there is nothing confusing or ambiguous.  This will be particularly important in this study because of cultural differences and because the tight timing during each event will not allow modifications.  In other words, if we find a problem with the questionnaire at the Nhulunbuy Challenge, we won’t be able to change all the questionnaires and complete the fieldwork while the competition is taking place.  Thus, the questionnaire and discussion guide will be tested in an Aboriginal community with respondents who match the demographics of those who will be in the Challenge.

The discussion guide and questionnaire will then be reviewed and any recommended modifications will then be discussed.

4.3
Fieldwork at each 3on3 Challenge

This will replicate the previous methodology to ensure that the results are comparable.

The fieldwork team will initially arrive at each region and discuss the project with the event co-ordinators.   We will recruit local people to assist with the interviewing, ie. inviting respondents to the discussions or to be interviewed, distributing questionnaires and recording stakeholder contact details for our follow-up phone interviewing.

When the actual 3on3 takes place, we will interview participants and spectators at the end of each game.  Although previous research was conducted during a break in the game, we feel that this may detract from their enjoyment of the Challenge and the rushed timing may affect the quality of the interview. Depending on the circumstances, we will maximise the sample size and discussions, as much as possible.
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Discussions/conversational groups will then be held with each target group as indicated in the appropriate section in this proposal.  These will be short discussions using the Aboriginal research assistant to probe reactions to the Challenge and the effect on their attitudes and behaviour.  These are not intended to be the traditional 1.5 hour formal discussions but informal groupings at the venue to encourage an open discussion.

The other stakeholders such as parents, teachers, elders, health workers and non-participating youth will also be interviewed either at the venue or at other locations in the community during the visit.  Again, a discussion will be held with those stakeholders who are present at the Challenge.  Observational reporting and analyses will be undertaken and video-taping of the discussions and events will be made where appropriate.
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4.4
Locations

This proposal and costing is based on the following 2 locations:

Kempsey 
March 3 & 4

Rockhampton 
April 21 & 22

Until we have experienced the environment at each Challenge we will not be able to guarantee that sample base at each event.  We complete as many as possible during the 2 days but the final number depends on how many agree to the interviews.
The interviews of participants and spectators will include males and females, 12 to 18 years, as specified in the brief.  The other residents in the community will be interviewed while our research team is still at the location.

4.5
Quality Control

Interviews will be conducted according to regulations governed by the Australian Market & Social Research Society’s Code of Professional Behaviour.   Respondents will be invited to participate, but no pressure will be applied.  Their privacy will be respected at all times, and no names will be kept except for the follow-up phone interviews. 

All interviewers are trained and supervised in accordance with the IQCA guidelines. We are IQCA accredited for CLT and telephone interviewing. All telephone interviewing is conducted internally to reduce any area bias and to provide stricter quality control.


4.6
Analysis & Report

A detailed report with all results, tables and charts, conclusions and recommendations will then be prepared and a presentation made.


5
COSTS

The total cost of the research is $35,000, including 10% GST
6
PREVIOUS EXPERIENCE

Minter Research has a field team that includes Indigenous Researchers for face-to-face or phone interviews, or discussion groups. 

A number of research methodologies that are appropriate for indigenous populations have been developed from our experience in previous studies with these audiences. These have been presented to:

· ‘Communicating with Indigenous Australians’ – a Government Communications Unit Seminar (22 March, 2001)

· The Australian Bureau of Statistics – the methodologies were presented to a meeting of ABS Managers who attended a conference in April for the 2001 Census

Specific research studies that are an example of our experience include Road Safety, Customer Satisfaction and the evaluation of a sponsorship for the Department of Health and Aged Care.  

This ‘3on3 Challenge” sponsorship involved the staging of a sporting event in Indigenous communities across Australia to promote lifestyle changes and to communicate health messages. Individual interviews and discussions were held with Elders, stakeholders, parents and children at four locations (Arnhem Land, Kalgoorlie, Port Augusta and Brisbane) where the event was staged in 2000.

Referee    
Ms Natalie Barbir
Phone: 02 9263 3544

Further details can be provided or found on our website at www.minter.com.au.
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