_.The Wright hoys
are hack - louder
and prouder

than ever.

rothers Abie and Warwick Wright are
familiar faces on the Australian hip hop
scene. As two of the three members
of hip hop crew Local Knowledge, the duo
performed to thousands of people across the
country, picking up a swag of awards along
the way.

After the crew called it a day, it was only a
matter of time before these respected pioneers
of Indigenous hip hop got the urge to get

back out there to deliver their message of
empowerment and pride to their devoted

fan base.

Now performing as the Street Warriors, Abie
and Warwick (aka Predator and Wok) have been
steadily building their loyal following around
the country on the back of energy-filled live
shows, powerful lyrics and a unique musical
message.To the delight of their fans, the fellas
recently celebrated their

first-ever official EP release into stores, marking
a major milestone in both of their careers.

“It's actually a big relief for us,” Abie says.

“As Local Knowledge we never released into
stores, and we broke up before we actually got
something out.But now our music has gone to
another level and everyone has access to it.”

The EP, entitled Real Knows Real, features
seven tracks, some of which fans of their live
performances will be familiar with.

“Actually it was pretty difficult deciding which
tracks to go with,” Abie admits.”We thought
about releasing an album to start off with and
then we thought, why not release an EP first
and just cut it right down to the best songs that
cover the different genres?”

A personal favourite on the EP for Abie is the
energy filled Indigenous battle cry Look at
Me; a song which perfectly encapsulates the
message, point of view and energy of Street
Warriors' music.

“It's my personal favourite because it's a
statement,” Abie explains.”It has a go against
racist Australia and it pretty much says ‘we own
this land' That's what we're all about.”

The title of the EP is a comment from Abie and
Wok on the nature of many of people they have
crossed paths with in the music industry, as
well as those in the wider community.

“Real people know real people,” Abie says.
“There are a lot of fake people out there and

we just wanted to put that out there for a lot of
our people who are being misguided by some
different people, whether it be people in their
community or on a larger scale.”

Appearing on two of the tracks on the release
(What You Want and My Life With You) is soulful
singing duo Troy and Trevelyn Brady, who the
boys had long planned on working with.

“We've been close with Troy for a few years
now and working in collaboration with both
him and Trevelyn is something we've always
wanted to do,” Abie says.”Now that we've gone
out on our own as Street Warriors, we had an
opportunity to work with them. It was perfect
timing, really.”

Despite this being the duo’s first release into
stores, they have been touring and performing
for some time now, and in many

ways can already be considered veterans of
the Australian and Indigenous hip hop scene.
This is a tag they wear with pride, and a major
goal of theirs has always been to open new
channels for emerging Indigenous artists.

For both of them, the EP represents the
overcoming of the many obstacles they have
faced in getting their music and message out
to the people.

“The biggest obstacle in the industry is a lot
of fake people that don't take your music
seriously,” Abie says.

“Unless you've got a name, they pretty much
write you off, and | think that’s pretty daunting
for a lot of young artists.

“It's a mean industry, but | think that'’s made
us more determined to knock down walls and
keep these paths open for the younger artists
coming through.”

While Street Warriors’ music is now more
accessible to the mainstream, the message
behind their music remains the same.

“I think it's the heart and soul of our music and
who we are,” Abie says.“We pretty much let our
music speak for itself on our views on life and
Australia at the moment.

It's a message that we want to get out there,
not only to Indigenous people but to non-
Indigenous people as well, about who we are
and where we represent and the people we
want to influence.”

While some artists may gauge ultimate success
on units sold or money earned, for Abie and
Wok success is measured in terms of how far
they can spread the word on the issues they
feel most passionately about.

“I think that when you have different people all
around the world listening to your music, that's
success,” Abie says.

“I'd like to get our message out there on a larger
scale, because | think Australia is a very small
country.With the current political climate and
the changes in our country at the moment and
the way society is treating our people, we need
to get our music out there to let the rest of the
world know what's going on.

“Once we've got people around the world
actually talking about not just our music, but
Aboriginal Australia in general, | think that's
when we can start to think that we're making
achange.”

Real Knows Real is available at
JB Hi Fi stores across Australia,
or online at www.jbhifi.com.au



PREPARATION BEFORE READING

Cousins Abie and Warwick (Wok) Wright are the hip hop group Street
Warriors, previously known as Local Knowledge.They have just released
their first commercially released EP Real Knows Real.

There are seven tracks on the EP, with Troy and Trevelyn Brady joining them
on two of them.

While Abie and Wok want people to enjoy their music, they also want their
music to inform people all over the world about serious issues affecting
Indigenous Australians and the need for change.

ACTIVITY 1: SCANNING FOR SPECIFIC INFORMATION
1. Who make up the hip hop duo Street Warriors?

2. They were known previously as Local Knowledge.
TRUE FALSE

3. What sort of message do Street Warriors want
their audience to gain from their music?

4, What is the name of their new EP?

5. Why is the track Look at Me a favourite for Abie?

6. Which two tracks do Troy and Trevelyn Brady appear on?

7. What are some goals that Street Warriors
have for emerging Indigenous artists?

8. How important is their new EP to Street Warriors? Why?




ACTIVITY 2: UNDERSTANDING WORDS IN CONTEXT
Write your own meaning for the words from the report in the boxes below.
(Read the words from the report as well as the sentences around them).

My words that mean the

Words from the report .
same thing

To the delight of their fans, the fellas
recently celebrated their first-ever
official EP release into stores.

The title of the EP is a comment from
Abie and Wok on the nature of many
of the people they have crossed
paths with in the music industry and
in the wider community.

“‘Real people know real people,” Abie
says.

ACTIVITY 3: LANGUAGE IN ADVERTISING

STREET WARRIORS m treet
ALTIOLS
L

Real Knows Real

Livestyle Records

HIP HOP

Performing nationally to massive audiences and small communities alike for the past five
years, STREET WARRIORS are now ready to turn the heat up and take things to the next
level.

Debut EP‘/REAL KNOWS REAL'is a true reflection of the Street Warriors’ diversity, from
deep beats and street raps to soulful R&B collaborations.

Street Warriors will be touring extensively throughout July and August during NAIDOC
celebrations, and late August for the EP launch.The tour will include shows across the
country.The guys performed as an opener for Anthony Mundine at his most recent bout
— televised to many via the Foxtel network. Keep and eye out for Anthony Mundine,
Nova Peris and David Peachey (among others) on the limited edition bonus DVD that
accompanies the EP.

Marketing via street press, community radio and Indigenous media.

STREET WARRIORS / REAL KNOWS REAL (LIMITED EDITION BONUS DVD) is available at JB
HiFi Stores across Australia or online at www.jbhifi.com.au

AUD $13.99;CD EP



Advertisements usually have four main parts:They

+ grab attention;

* make it interesting to a target audience;

+ create some desire in the reader’s mind - make readers want something;
+ influence the reader to take an action.

1. Explain how this ad grabs the reader’s attention.

2. Who is the target audience?

How does the ad create interest for this target group?

3. What do readers want from this ad?

4. What action are readers invited to take?




ACTIVITY 4: LANGUAGE FEATURES

1. List two examples of colloquial language used in this ad.

2. List one statement used in this ad.

3. List four examples of persuasive language used in this ad.

4. How have other famous Indigenous people been used
to promote the release of this product?

5. What is the effect of stating that this EP includes
a“limited edition bonus DVD"?

To hear Street Warriors' track “North South East West” head to
www.streetwarriors.com.au



