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Meet Ray
enough.
Ray started smoking at 15, and decided 38 years later that enough was
had
“I tried to quit lots of times,” he says. “Not only have I felt better and
well
more energy, but it’s also saved me money.” But the benefits extend
beyond saving a few thousand dollars a year.

Support and advice
For Ray, the realisation that his life could well be cut short – taking
him away from family and loved-ones – meant the difference between
trying to quit and staying smoke-free for good. You can do it too,
by talking to a doctor, calling the Quitline or visiting the iCanQuit website.

What will it take?
Ask yourself what you would quit for. “The reality is it’s allowed
me to spend more time with my kids and grandkids,” says Ray.
“After 38 years of smoking, I didn’t want to end up in hospital again.”
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VIBE ACTIVITIES

This issue of Deadly Vibe magazine features
a number of advertisements that persuade readers to quit smoking.
They use a range of visual and written language techniques to get
their message across to
the reader.

Years 9-10

Activity 1

Analysing
anti-smoking
advertisements

1 		Look at the “Lungs are like

		sponges” print
		advertisement
		and fill in the grid below.

This advertisement uses
graphic images to shock
the audience into wanting
to give up smoking.

Write
your idea
in the table.
Techniques used

Uses graphic
images

We see liquid tar from
cigarettes squeezed
into a jar

Uses science and
statistics

“our lungs are made up
of millions of tiny air
sacs”

Uses inclusive
language

Y E A R

9-10

Example

Repetition in
threes

Why this is effective

“every time you inhale
cigarette smoke, you
draw cancer-producing
tar deep into your lungs
“The more you smoke,
the more tar goes in –
and the more your risk
of diseases...”
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2 		Look at the “Pledge to quit” television advertisement and fill in the grid below.
		
www.youtube.com/watch?v=b6RzZ8eJcoQ

Years 9-10

In this advertisement, AFL Legend Michael O’Loughlin pledges to give up
junk food to support his brother to quit smoking.
Techniques used

Example

Why this is effective

Uses a well-known
sporting celebrity to
Michael O’Loughlin
deliver the
anti-smoking message

Creates a sense of
responsibility and
inclusiveness

What will your loved
ones give up to help
you quit?

Uses an imperative to
demand action

Pledge to quit smoking today or show your
support for a smoker at
WeCanQuit.com.au

Write
your idea
in the table.

Y E A R

9-10
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Activity 2

Evaluating advertisements

Years 9-10

1 		Write a paragraph to explain which of the two advertisements you found

		more effective and the techniques that were used to make it effective.

Write
your idea
on the lines.

Activity 3

Creating an anti-smoking advertisement

Y E A R

9-10
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Why do people start smoking?

Why do people want to
give up smoking?

Write
your idea
in the table.

Years 9-10

1 		Design an anti-smoking advertisement for any media (print, television, YouTube,

		Facebook, internet pop-up...)
	Make choices about

•

Y E A R

9-10

•
•
•
•

who your target audience is – pitch the ad towards
this specific group.
your slogan.
who will you feature in your ad.
what visual and language techniques will you use.
what action your audience is persuaded to take.
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